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Abstract- The major factor of entrepreneurship is entrepreneur. For the economic development, of a country 

Entrepreneurship acts as an agent. In the last couple of decades, women in our country have actually come to the force; 

release themselves from those pre-defined boundaries. Every woman wants to commence their own business but they 

cannot success in that way which should be in this Indian environment. Women are rising in economic force in present 

time. Women plays important role for the development of a country, they constitute the family which leads the society. 

They accomplished what they set out for, and are now appreciate by the society for what they have achieved. Women 

entrepreneurs are also promoted by increasing service sector. It is very important to promote the entrepreneurship in 

country qualitatively as well as quantitatively. This paper includes the study of women entrepreneurship in the country 

and problems faced by the women entrepreneurs. It involves some suggestions to overcome these problems which are 

faced by the women entrepreneurs. So, it is necessary to understand the challenges faced and suggestions to overcome 

these problems. 
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I. INTRODUCTION 

One of the most demanding and rewarding career option which anyone can take up is the entrepreneurship. But there 

are challenges also with rewards. Women entrepreneurs are important part of global expedition for sustained 

economic development and social progress. Women entrepreneurs increased day by day from 1972 to 1982 many 

number of self employed increased by 69 percent. This ratio shows the increased five times more from the ratio of 

men self employed in the same time period. and it is possible due to growing industrialization, urbanization along 

with the spread of higher education and awareness, in the past time women has only 3 Ks- Kitchen, Kids, Knitting 

then after some improvement come 3 Ps Powder, Pap pad, Pickles  but now days its concept totally changed at 

present there are 4 Es- Electricity, Electronics, Energy, Engineering. It is a good opportunity all to Indian women in 

past time they had undergone a long way and are becoming increasingly visible and successful in all spheres and 

have shifted from kitchen to higher level of professional activities women entrepreneurs involve in all business 

world and every field flourishing as designers, interior decorators, exporters, publishers, garment manufacturers and 

still exploring new avenues of economic participation. In Traditionally Women only perform few functions 

organizes and manages any enterprise, especially a business, usually with considerable initiative and risk but now 

days they have new idea and also risk bearing capacity  An entrepreneur is typically in control of a commercial 

undertaking, directing the factors of production , financial and material  human resources–that are required to exploit 

a business opportunity. Women owing business are greatly improving the economies of almost all the countries. 

Women have hidden potential of entrepreneurial efficiency that has gradually been changing in growing sensitivity 

to role of economic status in society. Women entrepreneur are those person who accept the problems to meet the 

personal need and becoming economically independent. 

 

II. SUCCESSFUL LEADING BUSINESS WOMEN IN INDIA 

1. Akhila Srinivasan, Managing Director, Shriram Investments Ltd 

2. Chanda Kocchar, Executive Director, ICICI Bank 

3. Ekta Kapoor, Creative Director, Balaji Telefilms 

4. Jyoit Naik, President, Lijjat Papad 

5. Kiran Mazumdar-Shaw, Chairman and Managing Director, Biocon 

6. Lalita D Gupte, Joint Managing Director, ICICI Bank 

7. Naina Lal Kidwai, Deputy CEO, HSBC  

8. Preetha Reddy, Managing Director, Apollo Hospitals 

9. Priya Paul, Chairman, Apeejay Park Hotel 

10. Rajshree Pathy, Chairman, Rajshree Sugars and Chemicals Ltd 

11. Ranjana Kumar, Chairman, NABARD 

12. Ravina Raj Kohli, Media personality and ex-President, STAR News 

13. Renuka Ramnath, CEO, ICICI Ventures 

https://en.wikipedia.org/wiki/Risk
https://en.wikipedia.org/wiki/Factors_of_production
https://en.wikipedia.org/wiki/Financing
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14. Ritu Kumar, Fashion Designer292 

15. Ritu Nanda, CEO, Escolife 

16. Shahnaz Hussain, CEO, Shahnaz Herbals  

17. Sharan Apparao, Proprietor, Apparao Galleries 

18. Simone Tata, Chairman, Trent Ltd 

19. Sulajja Firodia Motwani, Joint MD, Kinetic Engineering 

20. Tarjani Vakil, former Chairman and Managing Director, EXIM Bank 

21. Zia Mody, Senior Partner, AZB & Partners 

Source (feedmystartup.com) 

 

III. REVIEW OF LITERATURE 

 Rani (1986) concluded in her study that “Potential Women Entrepreneurs” found that the desire to do something 

independently was the time motivating factor to start business activity amongst the sample respondents the 

women in her sample reiterated capability to take independent decision and told that the thought of entering in 

to entrepreneurial areas was there on and were not influenced by other. 

 Brush and Hisrich (1988) concluded in their work pertaining to the impact of the strategic origin of women of 

the growth of their enterprise revealed that a woman entrepreneur who has previous experience in the field 

stands a better chance of successfully established her venture than the woman who does not possess such 

experience financial skills are of key importance to business survival. 

 Anna (1990) concluded in his work pertaining to women entrepreneurs of Kerala found that industrial 

entrepreneurship among the women of Kerala has emerged from varied socio economic and cultural 

background. 

 Chandra (1991) concluded in her study “Development of Women Entrepreneur in India: A Study” regarding 

Policies and public programmes. She has mainly described the institutional services available for the women 

enetrpreneurs and the role of such organization in the development of entrepreneurship. The study also present a 

socio economic profile of women entrepreneurs, the nature of their enterprise, motivation factors crucial for 

success and the assistance from the Government and Non Government agencies. 

 Kamdar Sangita (2002) concluded in her study “Women and Economic Development” highlighted that 

woman’s development is blocked by gender rotted segregation in occupations. This segregation has not usually 

decreased and it remains a central issue to women’s economic development though education has helped to 

bridge the gap to certain extent. The only way to reduce gender inequality is by making her more independent in 

various fields through education and skill formation. 

 Dashura Rakesh (2003) concluded in his study “Tribal Women Entrepreneurs” found that tribal women have 

come a long way, breaking the shackles of tribal community and are engaged themselves in occupations other 

than agriculture. They have accepted entrepreneurship as bliss. Tribal women are now improved in their 

economic condition through entrepreneurship. 

  Mitchelmore Siwan (Bangor Business School, Bangor University, and Bangor, UK) concluded that 

entrepreneurial competencies have an impact on firm performance and growth. The purpose of this paper is to 

report empirical research into the entrepreneurial competencies reported by female entrepreneurs who are 

committed to the growth of their business. 

 Gary Akehurst,Enrique Simarro &Alicia Mas‐Tur Published online: 30 Apr 2012 concluded in their paper the 

characteristics of women entrepreneurs and the businesses they run in the Valencia Region of Spain, in order to 

contribute towards a better understanding of business creation by women, and the elements of motivation, 

barriers and success that influence and characterize the activities of women entrepreneurs.  

 

IV. RESEARCH METHODOLOGY 

4.1 Need of the study 

The paper helps to know the basic framework of Women Entrepreneurs and entrepreneurial attitude of female 

student challenges faced by them and solutions of those challenges. 

 

4.1.1 Main Objective of the Study: -  

 Demographic Impact of Area(Urban ,Semi-urban, Rural) on Entrepreneurial Attitude Female Student; 

 

4.1.2 Other Objectives of Study:- 

 To know the perception of female students regarding women entrepreneurship 

https://www.emeraldinsight.com/author/Mitchelmore%2C+Siwan
https://www.tandfonline.com/author/Akehurst%2C+Gary
https://www.tandfonline.com/author/Simarro%2C+Enrique
https://www.tandfonline.com/author/Mas-Tur%2C+Alicia
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 To study the problems faced by the women entrepreneurs. 

 To study the suggestions/solutions to overcome the problems. 

 

4.1.3 Hypotheses of the study:- 

On the bases of above objectives given below hypotheses are formulated 

 There is no significant difference for the impact of various demographic variables on women entprenure  

H0= Null hypotheses (there is no sigfiecant difference for impact) 

HA= alternative hypotheses (there is significant difference for impact) 

 

4.1.4 Method adopted for statistical data analysis:- 

 ANOVA 

 Post Hoc Tests 

 Tukey HSD 

 

4.2 Data Collection 

Data collection is the process to gathering and measuring information on targeted variables in an established system, 

which then enables one to answer relevant questions and evaluate outcomes.  

 

4.3 Sources of Data Collection: 

4.3.1 Primary Data 

The primary data for the study is collected through survey method using survey method using structured 

questionnaire. 

 

4.3.2 Secondary Data 

The secondary data is collected through various sources like books, articles, magazines and different websites. 

 

V. DATA ANALYSIS & INTERPRETATION 

Objective: -To know the perception of female students regarding women entrepreneurship 

Descriptive Statistics 

 N Mean Std. Deviation 

q1 100 3.28 1.256 

q2 100 3.59 1.311 

q3 100 3.47 1.359 

q4 100 3.42 1.249 

q5 100 3.02 1.163 

q6 100 3.19 1.152 

q7 100 3.42 1.232 

q8 100 3.00 1.279 

q9 100 2.72 1.280 

q10 100 2.87 1.269 

q11 100 3.47 1.141 

q12 100 3.41 1.173 

q13 100 3.23 1.179 

q14 100 3.42 1.037 

q15 100 3.54 1.068 

Valid N (listwise) 100   

Source: - Survey Data (Generated by SPSS software version 16.0) 

 

Interpretation-In this table all statement has all statement mean value more than 3 so it shows that all respondents 

give positive consent. It Means they are moving natural from agree and strongly agree also they agree with all 

statement in positive way. They are agreeing with all Std. Deviation value is also near 1 which shows that these 

view not going to change in future. Today’s view of respondent remain same in future they will never changed  

 

5.1 Analysis of first objective  

Objective :- Demographic Impact of Area on Entrepreneurial Attitude Female Student; 
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Area  

Test of Homogeneity of Variances 

 Levene Statistic df1 df2 Sig. 

q1 .007 2 97 .993 

q2 .118 2 97 .889 

q3 1.875 2 97 .159 

q4 .660 2 97 .519 

q5 1.358 2 97 .262 

q6 .686 2 97 .506 

q7 .576 2 97 .564 

q8 .179 2 97 .837 

q9 2.108 2 97 .127 

q10 .517 2 97 .598 

q11 1.059 2 97 .351 

q12 .986 2 97 .377 

q13 .331 2 97 .719 

q14 2.725 2 97 .071 

q15 1.015 2 97 .366 

Source: - Survey Data (Generated by SPSS software version 16.0) 

 

Interpretation: As shown in the above table for all the statements sig value is more than 0.05. So, ANOVA test has 

been applied. It shows that there is no significant difference in the means on the basis of area.  

 

ANOVA 

 Sum of Squares df Mean Square F Sig. 

q1 Between Groups 3.836 2 1.918 1.221 .299 

Within Groups 152.324 97 1.570   

Total 156.160 99    

q2 Between Groups 1.406 2 .703 .404 .669 

Within Groups 168.784 97 1.740   

Total 170.190 99    

q3 Between Groups 3.548 2 1.774 .960 .387 

Within Groups 179.362 97 1.849   

Total 182.910 99    

q4 Between Groups 2.943 2 1.471 .943 .393 

Within Groups 151.417 97 1.561   

Total 154.360 99    

q5 Between Groups 1.124 2 .562 .410 .665 

Within Groups 132.836 97 1.369   

Total 133.960 99    

q6 Between Groups 4.253 2 2.126 1.622 .203 

Within Groups 127.137 97 1.311   

Total 131.390 99    

q7 Between Groups 1.836 2 .918 .600 .551 

Within Groups 148.524 97 1.531   

Total 150.360 99    

q8 Between Groups 1.573 2 .786 .475 .623 

Within Groups 160.427 97 1.654   

Total 162.000 99    

q9 Between Groups 19.778 2 9.889 6.737 .002* 

Within Groups 142.382 97 1.468   
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Total 162.160 99    

q10 Between Groups 2.769 2 1.384 .858 .427 

Within Groups 156.541 97 1.614   

Total 159.310 99    

q11 Between Groups 4.389 2 2.195 1.710 .186 

Within Groups 124.521 97 1.284   

Total 128.910 99    

q12 Between Groups 1.103 2 .552 .396 .674 

Within Groups 135.087 97 1.393   

Total 136.190 99    

q13 Between Groups 1.444 2 .722 .514 .600 

Within Groups 136.266 97 1.405   

Total 137.710 99    

q14 Between Groups 1.181 2 .590 .544 .582 

Within Groups 105.179 97 1.084   

Total 106.360 99    

q15 Between Groups 3.108 2 1.554 1.374 .258 

Within Groups 109.732 97 1.131   

Total 112.840 99    

Source: - Survey Data (Generated by SPSS software version 16.0) 

 

Interpretation: The ANOVA table shows that only one statement (q9) out of 15 has significance value less than 0.05. 

So, only for it post hoc test has been applied. 

 

Post Hoc Tests 

Multiple Comparisons 

q9 

Tukey HSD 

(I) area (J) area 

Mean Difference 

(I-J) Std. Error Sig. 

95% Confidence Interval 

Lower Bound Upper Bound 

Urban semi urban 1.273* .393 .005 .34 2.21 

Rural .700 .308 .064 -.03 1.43 

semi urban Urban -1.273* .393 .005 -2.21 -.34 

Rural -.573 .455 .422 -1.66 .51 

Rural Urban -.700 .308 .064 -1.43 .03 

semi urban .573 .455 .422 -.51 1.66 

Interpretation: The above table shows that in views of respondents from urban and semi urban there is difference as 

sig value is less than 0.05. 

 

Third objective:- To study the problems faced by the women entrepreneurs 

 

VI. CHALLENGES FACED BY WOMEN ENTREPRENEURS 

After collecting data from different sources it has been found that in current scenario women entrepreneur are facing 

number of challenges that are listed below: 

 Stuffy Psyche: - There are very few women who establish their own business rising out of conservative minded 

public. Women are more emotional than male and it is very difficult to succeed in male dominated community. 

 Balance between Life and Work Demand: - This is very popular topic between female entrepreneurs because 

mostly women who commence their business after birth of their children faced this problem. There have double 

responsibilities on the parent entrepreneur to their business and families. Women are distressed their attention 

between personal life and working life. At this time they have chosen from one of them, mostly women 

sacrifice their business for this. 
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 Lack of Proper Support: - Many women are still unemployed due to lack of support. Sometimes if they have 

family support then there is lack of financial assistance or vice versa. So proper guidance and support leads to a 

problem faced by women entrepreneurs.  

 Tough Competition against Male Coequal: - In the entire world, India has 3rd largest start up base. The field of 

entrepreneurship has been mostly men dominated for long time. But in changing present scenario, there is still 

long way to go. As a women entrepreneur in the male dominated industry, earning respect has been a big 

struggle. 

 Working With Limited Penetration of Funding: - One of the biggest problems for women entrepreneurs is of 

limited or less funding. Women have no property or assets on their name and while they applying for loan due 

to shortage of security, this creates a problem for them. This problem is not only in India but in all over the 

world. It is very difficult to raise funds for women owned firms. 

 Knowledge in Business Administration: - Women must be educated and acquired the training, skills and 

knowledge about all functional areas of business management. Our knowledge about any specific area helps to 

create new ideas and strengthen our thinking level. This leads to improve the efficiency of decision taking and 

set up a developed organization. Those who want to set up small or medium scale unit have to join training 

programmes for entrepreneurs which are conducted by social and welfare association. 

 Fear of Failure: - Without failure there is no success. Failure is original probability in a business venture. Due to 

the less number of women entrepreneur, they think it is very hard to succeed and they give up before they start. 

Those female who have potential understands that the basic rule of success in trading is failure. 

 Lack of Equal Opportunity: - There is less equal opportunity for females in comparison to males in some 

sectors. If there is any opportunity arise then female are paid less than male. But in some sector women 

performed well compared to male. 

 Lack of Confidence: - There are less people who support the women enetrpreneurs for their development. It 

leads to a high problem of lack of confidence because when females are not supported by their families they 

can’t do anything. Confidence should be there to achieve the success in life.  

 Motivational Factors: - Tough competition in the market make the women less confident and it is very to 

capture the market to make their products popular. For a successful business self motivation is most important 

as risk taking attitude, behavior towards the society and shouldering the social responsibilities. 

 Safety and Security: - This is the biggest obstacle for the women in India. The security blanket is very thin 

that’s why women hesitate to take responsibilities and roles which takes long time and meeting with strangers. 

When there is a demand of late working hours it can raise the social crimes and need of safety pushes 

everything down the priority list. 

 Networking: - The important aspect of running your own business is to build strong and good connections. 

There are very few women in India who take step to go outside from their comfort zone and win customers by 

building strong entrepreneurship network. It is necessary to socialize her build strong contact in business field. 

 Prioritization Expectations: - First priority of every woman is her family over everything else. Mostly women 

push down with pressure of work situation and family. A successful women enetrpreneurs find out an easy 

solution to deal with personal as well as her working life where she and her husband shouldered their domestic 

responsibilities equally. 

 

Fourth objective:- To study the suggestions/solutions to overcome the problems 

 

VII. SUGGESTIONS FOR DEVELOPMENT OF WOMEN ENTREPRENEURS 

 To improve the efficiency and capabilities of self employed women in decision making, there should be 

vocational and entrepreneurship development program me organized. 

 Products produced by women entrepreneurs that should be accommodate by Central and State government. 

 Those women whether they have started their own business or are leaders in other companies, to find support 

levitation the personal and professional networks both in terms of sound advisors and other women leaders.  

 Any specific qualification should not dictate for women public to gain government assistance to commence the 

business on their selves own. 

 To improve the health and nutrition of this penetrable section of the society, government’s ardent interest and 

sincere attention is most important.  

 Find the adventure to ask for support in all activities, whether it is with particular business issue, specific 

expertise or securing funding. 
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 Efforts should be made to ease the processes. Women entrepreneurs require formalities, rules and regulations 

related to organization sponsored by various departments and governments in all cases of assistance, 

registration concessions, relief etc., in the case of who provide different types of services to women 

entrepreneurs. 

 Appropriate efforts should be made to improve the efficiency and to aware them about new technologies, 

equipments and practices. 

 To maintain the smooth relationship with family and colleagues, perspective of their husband and family should 

change towards his wife, he should treat his working wife as a co-partner. 

 Women should widens the horizon of their thinking and should be aware about their rights such constitutional 

rights, legal rights, reproductive rights etc. 

 Women training programmes should be organized to encourage the efficiency of passive women entrepreneur 

which helps her to recognize their own psychological needs. 

 The capital assistance should be provided by financial institutions to small scale ventures and large scale 

ventures. 

 State agencies should provide the infrastructure facilities in form of industrial plots and sheds to set up 

industries. 

 Provisions should be made of micro credit system and enterprise credit system on local level for women 

enetrpreneurs. 

 Adequate management training and better educational training facilities should be given to women entrepreneur 

to encourage their participation on decision making.  

 

VIII. CONCLUSION 

 This paper covers the study of demographic impact that is area (urban, semi urban, rural) of women 

entrepreneurships on their entrepreneurship and this result shows that area has significant difference on women 

entprenureship and this s also concluded that women as entrepreneurship proves to wean assets for organization 

society as the fact where she I living. challenges and problems faced by the women entrepreneurs. But some parents 

are not allowed to their girl children to be an entrepreneur in today’s modern generation. This leads to lack of 

support from family also. Promoting entrepreneurship between the Indian women is certainly a short cut of fast 

economic growth and development.  And the conclusion is that women enetrpreneurs faced many challenges but 

those who have potential of doing something rises out others whether she faced hurdles or not. In some sector 

female perform better than males. As a result, the desired outcomes will be achieved if better and remunerative 

facilities are found. 
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